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Product recommendations

This document shows howto create and configure a merchandising campaign.

Episerver Personalization is the most advanced personalization tool set on the market. At its heartis the T3 plat-
form, a third-generation, proven technologythat delivers consistently outstanding results. Episerver Per-
sonalization is easy to implement on every page of your website, working to maximize the impact of personalized
product recommendations.

Each product recommendations widget on your site is configured in the Episerver back-end according to a pre-
agreed strategy. Each widget can have its own strategy depending on the identified KPIs for personalization. If
there is more than one widget served on the same page, each of the widgets also can have a different strategy.

A strategy comprises a number of algorithms, developed by Episerver's data scientists and machinelearning
experts. Thealgorithms are applied to each widget in a stack formation. This means that the personalization
engine looks at the visitor's behavior, and tries to return a product recommendation matching the first
algorithmin the stack. If the systemis unableto identify a suitable product, it looks at the next algorithm in the
stack,and so on, until the required number of products for this widget are returned.

Episerver's Recommendations interface lets you refine the product recommendations generated by Episerver
algorithms, or override Episerver product recommendations to execute specific merchandising campaigns in
accordance with your overall site strategies and targets.

You can control merchandising rules in the Episerver for the Personalization Portal, switching them on/off and
changing them in real time.

© Episerver2019
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Accessing the Recommendations interface

The Recommendations interfaceis available in the Episerver for the Personalization Portal.

I. Access the Episerver for the Personalization Portal at the URL provided to you when your user account
was created. This will be one of the following URLs:

https://smartmanager.peerius.com/admin
https://smartmanager.peerius.episerver.net/admin

2. Logintothe Episerver for the Personalization Portal with your provided credentials. If you do not have
your login details, contact developersupport@episerver.com.

Email: user@site.com

Password: [T YY)

Forgot password?  Remember me:

3. Select the Recommendationstab in the navigation bar. In the Recommendations interface, you can create
new merchandising campaigns, and view or edit the campaigns that you have already set up.

© Episerver2019
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W, Reports Recommendations v  Mail Triggers Promote Account ¥

Manage your Recommendations merchandising campaigns

Search
q ~ ! i - Start , ~ Created ,  Modified , Edit - Status - Delete
Campaign name ¥ Page type + Widget alias * date ¥ End date # date ¥ date ¥ - Copy
. Aug 31,
Front Page Strategy Product page productwidget1 5017 = = = P4 > T O
) ) Oct 09,
Reco Slider (Demo) Product page productwidget1 5018 - - - rd > o O
. ) Feb 12, R Feb 12, Feb 12,
Test-Campaign Product page productwidget1 5019 2019 5019 rd > o O

4. Click Create anew campaign to start setting up a new campaign. See Setting up a Mail campaign (in the Mail
user guide) or Setting up a merchandising campaign.

5. Toeditan existing campaign, click the campaign name or Edit # nexttoit.

© Episerver2019
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Setting up a merchandising campaign

To createa new merchandising campaign, click Create anew campaign from the Recommendations overview
screen, or select the Recommendations > New campaign tab. The campaign editing screen appears. The set-up
process involves the following steps:

I Configuring main campaign details

2. Defining master rules

3. Defining product recommendation rules

4. Applying exclusions

5. Setting up activation and preview

Configuring main campaign details

In the Detailstab, configure the main details of the merchandising campaign: name, location and position of the
widget to which the merchandising campaign is applied.

I. Enteranameforthe campaign you are creating, such as Product Page Promotion or Brand Rule.

Reports Recommendations v  Mail Triggers Promote Account ¥

1 E

Campaigns Configuration
Configure your campaign: Test-Campaign v

Details Master rules Recommendation rules Exclusions Activation and preview @
Name Test-Campaign Widget location ~ Product page v
Widget position — productwidgeti v

(& Save campaign Cancel

2. Selectthe widget location; this is the page type where the target widget of the Merchandising campaign is
located.

© Episerver2019
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Reports Recommendations v  Mail Triggers Promote Account ¥

Configure your campaign: Test-Campaign v

Details Master rules Recommendation rules Exclusions Activation and preview
Name Test-Campaign Widget location | Product page v
Please select a page type

Home page
Widget position = product page
Basket page
Category page
Search page
Wish List page
Checkout page
Order page
Brand page
Attribute page

Cancel

3. Select the widget you want this campaign to be applied to. The widget position drop-down lists available
widgets on the selected destination page.

Reports Recommendations v  Mail Triggers Promote Account ¥

Configuration Pro
Configure your campaign: Test-Campaign v

Details Master rules Recommendation rules Exclusions Activation and preview @
Name Test-Campaign Widget location ~ Product page v
Widget position | productwidgetl v
Please select a position

productwidget1
productwidget2

(& Save campaign Cancel

Defining master rules

Tip: Setting up Master rulesis optional.

© Episerver2019
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Master rules let you refine the merchandising campaign effects to pages, products, or visitors. If you do not spe-
cifyany master rules,the merchandising rules are applied globally across the selected widget for a campaign. If
you applya Master rule, it must be satisfied to apply product recommendation rules.

Examples of Master rules frequently used:

Use case Masterrule Recommendation rule

Recommend only products fromthe same Brand equalsto ahdtype Brand equalsto ahdtype
brand asth t broduct being viewed thebrand nameinthe thebrand namein the
rancas e ctrrent prochictbeng viewed. Search field. Search field.
Rgcommen d. é S.peoﬂc PrOdUd .SKU Yvhen aspe Ref Codes equalsto and Ref Codes equalsto and
cificproduct is viewed (i.e. override with a hand- tvoethe broduct SKU tvoethe broduct SKU
picked product). Us P ' U P '
Onlyrecommend products abovea specificprice  Sale Price greater than or Sale Price greater thanor
when a user is viewing a product above a certain equalsand typein the price equalsand typein the price
price. (such as 25). (such as25).
Donotrecommend discounted products when Discount equalsto False. Discount equalsto False.

auseris viewing a full priced product.

I. Toadd a Master rule, select the product attribute for your products fromthe drop-down menu. The attrib-
utes are based on the product feed, plus a few attributes that Episerver creates by default. If you do not
seetheattribute that you want, add it to your product feed.

2. Select the condition you wantin your rule. For attributes that have a text value, such as Color or Brand,
choose between equalsto or NOT equalsto. For attributes with a numeric value, such as Sale price or Unit
price, you also can use comparison operators like greater than or lessthan.

3. Inthetextfield, enter the value of the attribute to be evaluated. For most attributes, a drop-down list
shows values when you click in the text field. You also can start typing in the box to filter the results. To
selecta value, click on it. Numeric values (such as prices) do not have a pre-populated list; enter the value
manually.

© Episerver2019
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Reports Recommendations v  Mail Triggers Promote Account ¥

Configure your campaign: Test-Campaign v

Details Master rules Recommendation rules Exclusions Activation and preview @

Master rules [optional]

Use the expression filter below to further refine what pages, products or users this campaign will affect.

If you don't specify any master rules, the recommendation rules will be applied globally across the selected widget for this campaign.

® Toggle advanced

Brand v equals to v |A ' Add group

alpine swiss

amerileather

aurielle-carryland (& Save campaign Cancel

© 2019 Episerver Last viewed

Note: You can add multiple rules by clicking the Add group or +.When using multiple rules
you can choose how you want themto interact by setting the AND or OR operator.

© Episerver2019
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Reports Recommendations v  Mail Triggers Promote Account ¥

Configure your campaign: Test-Campaign v

Details Master rules Recommendation rules Exclusions Activation and preview @

Master rules [optional]

Use the expression filter below to further refine what pages, products or users this campaign will affect.

If you don't specify any master rules, the recommendation rules will be applied globally across the selected widget for this campaign.

® Toggle advanced

Brand v equals to v alpine swiss u n
Please select v Please select v Sem ‘ ﬂ

OR [

Add group

Note: Toremovea rule, click minus - nextto it.

Defining product recommendation rules

Createand configurethe rules to be applied to the product recommendations shown in your widget. You can
applyaruleto positions in the widget. You also can create different rules for each position, or leave a position
blank to showthe default output of the Episerver algorithms.

© Episerver2019
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Reports Recommendations ~  Mail Triggers Promote episerverdemo

Configure your Recommendations merchandising campaign Create a new campaign

Details Master rules Recommendation rules Exclusions Activation and preview

Recommendation rules

Create and configure rules to be applied to the recommendations in your widget.

You can apply a rule to any number of positions in the widget: simply edit 2 rule and drag and drop it to the desired widget positions.

® o~
+ . :
Teggle advanced
Category A equals to v Bags . n n
Apply to all
Toggle advanced
Brand v equals to ¥  penny chic - n 2
Apply to all m n

Color v equals to v red - n
+ Add new rule 2

« Usethe drop-down fields to add the required criteria for the product recommendations in the same way
as you would for a Master rule.

¢ You can add morethan one criterion in the samerule by using +,and the AND and OR operators.

« Afteryou finish setting up your rule,drag and drop the rule number to the required position in the widget,
where you want it applied. The following image shows rule | applied to product position |,and rule 2
applied to product position 2. In the previous image (Configuretherules), rule 2 is applied to both product
positions 2 and 3. If you want the same rule to applyto all products in a widget, click Apply to all.

© Episerver2019
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W, Reports Recommendations +  Mail Triggers Promote

Configure your Recommendations merchandising campaign Create a new campaign

Details Master rules Recommendation rules Exclusions Activation and preview @

Recommendation rules
Create and configure rules to be applied to the recommendations in your widget.

You can apply a rule to any number of positions in the widget: simply edit 2 rule and drag and drop it to the desired widget positions.

X
4 . )
Togale advanced
> 1
Brand A equals to A BRAND1 -n n
Apply to all
2. x|

Color v MOT equalsto ¥ red - n n

4

Togale advanced

2 3

+ Drag & drop
Category A null orequalsto ¥ Bags . n rule

Apply to all
Leave blank for

default.
Please select v Flease select v Search - n

4

=+ Add new rule + Drag & drop

¢ You can add morethan oneruleto the same merchandising campaign, if want to apply different rules to
different positions in the same widget. For example, you can applyrules for thefirst product to have a sale
price of 25.00 or more, the second product between 15.00 and 24.99,and the third product under 15.00. To
add another rule, click Add new rule.

© Episerver2019
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W, Reports Recommendations ~ M Triggers 3 episerverdemo

Configure your Recommendations merchandising campaign

Details Master rules Recommend rules Exclusions Activation and preview

Recommendation rules

Create and configure rules to be applied to the recommendations in your widget.

You can apply a rule to any number of positions in the widget: simply edit 2 rule and drag and drop it to the desired widget positions.

$

Toggle advanced

Sale price v greaterthanor. ¥  GBP 25.00 . n

1

Apply to all

L

Togale advanced

Sale price v greaterthanor. ¥ GBP 15.00 . 2
o)

Sale price v less than v GBP 25.00 -

2

Apply to all

+

Togale advanced

3 ; !

Sale price v less than v+ GBP 15.00 - R e

4.
+}+ Drag & drop

+ Add new rule “fl'_a

Apply to all

Leave blank for
default.

© Episerver2019
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o Clickthe currency codeto select another currency code fromthe resulting menu.

4

|
Sale price A greater thanor: ¥ 25.00
Apply to all
GEP usp
AED
2
Sale price v greater thanor: ¥ AFN
Apply to all
B .
Sale price v less than v
AMD

ANG
+

3 AOA

Sale price v less than v

Apply to all Ane

o Click Toggle Advanced if you wantto manually enter the coding.

<+
2

(r.saleprice["GBP"]>="15.00" and r.saleprice["GBP"] <"25.00")

Apply to all

Sale price A agreater thanor: ¥ GEP 15.00

Sale price A less than r GEP 25.00

© Episerver2019
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Applying exclusions

Tip: Exclusions are optional.

This featurelets you specify products that you do not want to show in the widget specified in the merchandising
campaign (in the Details tab). For example, you set up a product recommendation rule to show products froma

specificbrand — BRAND | —but there are some products from BRAND | that you actually do not want to
show.

In the search field you can type a product SKU/refCode or title to find the product you want to exclude from
recommendations. Click on the products in the results to add themto the exclusions list, and click Finished after
you have added your exclusions.

Reports Merchandising = Mail Triggers Promote Account -

<

Campaigns New campaign
Configure your Recommendations merchandising campaign

Details Master rules Recommendation rules Exclusions Activation and preview

Exclude products

Specify any products that you don't wish to show in the recommendations.

Products to exclude from recommendations:

White Shirt Blue Shirt o
Productiz3 | § Productz34

Denim Shirt
Product34s

Product456

Finished Clear all

m Printed Shirt Product456

[& Save campaign Cancel

®© 2017 Episerver
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Activating and previewing

In the Activation and Preview tab, specify a start and end date for your merchandising campaign, select days of
the week to run the campaign, and preview the campaign using a product or category.

W, Reports Merchandising ~ Mail Triggers Promote Account ~

Configure your Recommendations merchandising campaign

Details Master rules Recommendation rules Exclusions Activation and preview

Date and time

Specify when this campaign will run. Advanced options Select all Clear selected
Start 27/09/2017 17:30 B @ Monday ™ Tuesday ™ wednesday ™ Thursday
End = @ Friday W saturday @ sunday

Time zone:  Europe/London

Preview recommendations

To display a preview of the recommendations shown by this campaign, you need to specify what your imaginary user is viewing. For
recommendations shown on a category page, specify the category viewed; for all other pages, specify the product(s) viewed. For home page
recommendations, you do not need to specify anything.

Products viewed:

Enter or search for a product.

Category viewed:

Search for a category

@ Preview

[& Save campaign Cancel

© 2017 Episerver

When a campaign is ready, click Save campaign and return to the Campaignstab. New campaigns are inactive by
default, so find your campaign and click Play ® to activate it. You can pause/deactivate a campaign in the same
way. Changes are applied immediately to your site.

© Episerver2019
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W, Reports Merchandising = Mail Triggers Promote Account ~

Manage your Recommendations merchandising campaigns Create a new campaign

Campaign name ~ Page type 4  Widget alias - Start date End date & Edit - Status - Delete - Copy
Casual trousers Home page 05-Aug-2017 = ' > W &
Exclude Product Home page 17-0ct-2017 31-0ct-2017 .Iw g
Product Page Promation Product page 27-Sep-2017 - s > W o

© 2017 Episerver
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Product recommendation reports

This topic shows analytic reporting for Episerver Personalization. Analytic reports let you see the success of
your campaigns, and which Personalization efforts work or do not work.

Thereporting functionality in Episerver Personalization covers a variety of useful information.
Performusers and administrators can track and graphically monitor the following items:

« Total orders, revenue, and products sold

e Order, revenue and products sold through recommendations

« Average order value and units per order uplifts with product recommendations
o Best Performing pages

o Best Performing Widgets

Attribution Model

The Episerver Perform Attribution model is the industry standard. If a visitor visits your site and clicks on a Per-
formrecommendation, and then returns to the site within 30 days and buys the product they clicked and con-
verted on, then full attribution for the conversion is given to Perform.

Example

If a visitor engages with a product recommendation, returns to the site and purchases the item, plus other items
they were not recommended, Episerver Performis only attributed the revenue generated from the recom-
mended item and that they engaged with (clicked on) - notthe entire basket value.

For example: A visitor is recommended a T-shirt for $5.50 while browsing the site. The visitor clicks on the
recommended T-shirt, however they leave the site without purchasing. The visitor returns later that dayand
purchases 2 of the T-shirts they were recommended and engaged with. Theyalso purchase a jumper for $14
that they were not recommended. The order total is $25 and the total revenue attributed to Perform would be
$11 (Whichis 2 T-shirts at $5.50 each). If the visitor buys multiple units of the same item that was recommended
tothemandthey clicked on, this collective sumiis attributed to Perform. Equally, if it was just one item, the sole
value of that one itemis attributed to product recommendations.

Perform can produce a graph that plots attribution against time. This shows when most people convert after
being shown a product recommendation. The metrics used are CPC (Click to purchase conversion) against
time. On average, 85% of conversions occur within 24 hours.

© Episerver2019
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Orders tab

The Orderstab shows orders from online channels tracked by Episerver Personalization.

Fromthe Reportstab, select Recommendations, then click on the Orderstab.

© Episerver2019
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Triggers

Racammandations Mail Tripgars Promaka

Search efmas

Producs  Paje Iypes  Widges

Orders  Site angagement

Time range: [QERS) Manth 3 Months 24-00-2017 - 3-310-3047 *  Curency: GBF Y m
LE 3 Updaiz
Total orders 45 864 Total revenue £988,885.47 Products sold 257,457
et E i Vi e e 4549 e Spianve et EO7,513.04 Frewti S mcivrinmandatic 051
ApecEge N rom Epsaner 10.74% Apevege % fom Eoisanar 3.I9% Averags % fom Eprener 338%
ECHTITANIRIINT PRGITVTANIRY S TAGHTITANT R
Wiz detais viaw details wimw cetails
Average order value Average units/order
£30 8
5
£20
s
£10
H
£0 0
i, Episerver BRI Episerver inz. Epizarver T, EmETrEr -

« Time range. At the top of the page you can choose the time range for the reports. Week is the default selec-
tion, which shows information fromthe past 7 days. You can also choose Month, 3 Months or a custom time
range. When you change the time range, click Update to refresh the results.

« Currency. Select the currency you would like to report on.

« Export CSV.You can exportany of thereports you are viewing to a CSV file by clicking Export CSV.

« Total orders. Shows the total number of transactions tracked on the site as two units of measurement.

o Episerver Recommendations. The number of orders in which an Episerver product recommendation
was purchased.

o Average percentage from Episerver recommendations. The percentage of orders in which an Episerver
product recommendation was purchased.

o Total revenue.

o From Episerver recommendations. Shows the revenue generated from products bought through
product recommendations, which is measured bytotalling the unit value of products clicked and pur-

chased via recommendations.
o Average % from Episerver recommendations. Shows the percentage of total revenue from Episerver
product recommendations.

© Episerver2019
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o Products sold. Shows the total number of units sold on the site.

o From Episerver recommendations. Shows the revenue generated from products bought through
product recommendations.

o Average % from Episerver recommendations. Shows the average percentage of products sold from
Episerver product recommendations.

« Average order value. Shows the average value of orders that contained an Episerver product recom-
mendation compared to thosethat did not over the period.

« Average units/order. Shows the average number of units purchased in orders that contained an Episerver
product recommendation compared to those that did not.

« Recommendation revenue from Episerver. Shows a graphical view of the total revenue from product recom-
mendations (left-hand axis), and % of product recommendation revenue (right-hand axis), with the time
period on the base line, to monitor the peaks and troughs in behavior.

Revenue from Episerver

£8,000 5% w
"] c
c o
S £
B —_— % 2
= — 4% £
& E —— — - ——
$ £6,000 e E
E E
E 3% 9
8 )
- .
2 £4,000 ~
5 E
3 h
= 2% -
2 w
] =4
o £2,000 —
w 1% g
£ ]
<] w
L o
” r-3)
£0 T T T T T T 0% °
~ v e o i o
&~ ~ - ~ - <
Qo o o o o) o
| From Episerver recommendations M °: From Episerver recommendations

o Ordersdatatable. Shows revenue and products shown in a table. You can organize orders, revenue, and
products sold bythe following columns.
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Orders
Total Orders' From Episerver recommendations: 9% From Episerver recommendations:
45 864 4,649 10.14 %
’

Date ~ Total ¢ From Episerver recommendations ¢ % From Episerver recommendations ¢
24-10-2017 6,672 694 104 %
25-10-2017 7,420 800 10.78 %
26-10-2017 7,486 733 9.79 %
27-10-2017 8,260 856 10.36 %
28-10-2017 8,809 858 9.74 %
29-10-2017 7,217 708 9.81 %

Total: 45,864
o date

o total number of tracked transactions, revenue or units sold for that date

o total number of orders, revenue, or units sold, that contain or were sold through an Episerver
product recommendation

o the percentage of orders or products sold that contain an Episerver product recommendation

Site engagement tab

The Site Engagement tab shows page impressions, clicks, and click-through rates (CTRs) for product recom-
mendations across your site.

© Episerver2019



Product recommendation reports | 25

Recommendations Mail Triggers

Orders Products

Site engagement Page types Widgets Server metrics Conversion - Search errors AB tests

Time range: m Month 3 Months 24-10-2017 - 31-10-2017 + @

€) Update

N Click Through Rate: Avg. 1.49 %

Total Impressions: 5,226,179 . ’
Click to Purchase Conversion: Avg. 11.09 %

Total Clicks: 77'915 User Recommendation Conversion: Avg. 0.21 %

Impressions versus Click-Through-Rates

1,000,000 2.0%
800,000
1.5%

600,000
1.0%
400,000

200,000 L

0 0.0%

2
=
&

o

Oey 2%

¥ 2 B 2
& & g &

« Totalimpressions. Shows the total number of page impressions where product recommendations were
served.

« Total clicks. Shows the total number of clicks that have occurred on product recommendations.

o Click through rate. Shows a percentage and is worked out on the sum of clicks divided by the sum of impres-
sions.

« Click to purchase conversion. Shows a percentage, and calculated on the sum of purchased recommended
products divided by sum of clicks.

« User recommendation conversion. Shows the number of unique visitors who purchased a product recom-
mendation, compared to the number of unique visitors who viewed a product recommendation, again
shown as a percentage.

« Impressions versus click through rates. Shows a graphical representation of this information. The bars show
the daily total number of page impressions with product recommendations, and theline shows the daily
click through rate for product recommendations.
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« Site Engagement datatable. You can organize the data by the following columns.

o

Date ~

24-10-2017
25-10-2017
26-10-2017
27-10-2017
28-10-2017

29-10-2017

Total:

Date

Impressions ¢

804,136

77,334
858,335
909,440

936,594

840,340

5,226,179

o Total number of impressions

o

o

[¢]

[e)

Products tab

Total number of clicks

Percentage of product recommendations that were clicked

Clicks ¢

12,124

11.69 %

10.38 %

Percentage of purchased product recommendations after having been clicked on

Percentage of unique visitors who purchased from product recommendations versus unique visitors

who saw product recommendations

TheProductstab shows the best-selling products on the site based on the revenue generated from product
recommendations.
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Recommendations

Mail Triggers Promote

Orders

Site engagement

Products Page types Widgets Server metrics Conversion Search errors AB tests
Time range: m Month 3 Months 24-10-2017 - 31-10-2017 « Currency: GBP ¥ Language: English / Great Britan ¥ & Export CSV

€) Update

Average Order Value Average Units/Order

£30
£20
£10

£0

inc. Episerver exc. Episerver inc. Episerver

exc. Episerver

« Average order value. Shows the average order value of orders that contained an Episerver product recom-
mendation compared to those that did not over the specified period.

« Average units/order. Shows the average number of units purchased in orders that contained an Episerver
product recommendation, compared to those that did not, again over the specified period.

« Revenue from Episerver. Shows revenue generated from Episerver product recommendations on a daily
basis through the time period, providing a visual to see trends in behavior.

Revenue from Episerver

£10,000

£5,000

Rewvenue

£0

O
c“?g_
Oq?_g_

T T T T
g b ¥ o
& 53 & d
B Revenue

o Best-selling products datatable. The table in the portal shows thetop 10 products. However, you can export
a full list by clicking Export CSV. You can organize the data by the following columns.
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Totals:

Product Ref.

654050

716130

726250

591912

725870

215469

410901

4359400

716342

717535

Totals

[e]

[0)

(o)

]

(0]

(o]

Total Units Sold:

276,686

Title %

Maybelline Age Rewind Eye Concealer
Light 6.8ml, Nude

Makeup Revolution Luxury Banana
Powder

Real Technigues Prep & Prime Set

Aptamil 3 Growing Up Milk Powder
900g

Skinny Tan & Tone Ol

Oral B Precision Clean Replacement
Toothbrush Heads x4

Ghost The Fragrance 150ml Eau de
Toilette Spray

Collection Lasting Perfection
Concealer Fair 1, Nude

I Heart Makeup Unicorn Heart
Rainbow Highlighter, Multi

Skinny Tan Dual Sided Mitt

Total number of units sold on the site

Total revenue of the product on thessite

Page Types tab

Recommendation Total Revenue:
Based Units:
9,677 £1,104,421.97

Total Units Sold ¢ Recommentatian
1,045 125
55 130
1,755 73
701 58
542 as
1,764 42
230 16
595 86
690 67
482 72

Product code used to identify the product
Title of the product

Number of units purchased through product recommendations

Total revenue of the product through product recommendations

Recommendation
Based Revenue:

£41,994.51

Recommendation _

Total Revenue ¢ B BEsnie

£5,439.58 £667.64
£2,505.64 £592.98
£13,720.33 £570.93
£6,280.54 £521.42
£8,204.86 £454.92
£14,063.83 £390,46
£5,085.94 £354.16
£2,403.78 £346.32
£3,343.29 £329.19
£2,086.31 £308.28

The Page Typestab shows page types on the site where product recommendations are served, and how much
product recommendations revenueis generated from each page.
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Search errors

AB tests

Time range: m Month 3 Months 24-10-2017 - 31-10-2017 + Currency: GBP ¥ # Export CSV
€) Update
Page type Report by Revenue
B BaskeT: £8,265.20
B BRAND : £1,311.80
B HoMmE : £2,047.23
8 ProDUCT : £18,401.89
B sefReH £5,752.55
B other: £1,734.17

« Page type report by revenue. A pie chart shows which page types are generating the most product recom-
mendations revenue.

« Page Type datatable. You can organize the data by the following columns.

Impressions: Clicks: Items bought: Revenue:

Totals: 4,959,221 73,580 8,651 £37,512.84
Page type - Impressions $ Clicks ¢ CTR ¢ Items bought ¢ CTP ¢ Revenue ¢
Baskst 659,889 9,253 1.40% 2,314 25.01% £8,265.20
Brand 42,834 752 1.76% 358 47.61% £1,311.80
Category 957,380 1,076 0.11% 133 12.36% £515.85
Favourites 0 0 0.00% 1 0.00% £3.49
Home 763,631 5,174 0.68% 344 6.65% £2,047.23
My Account o} 0 0.00% 80 0.00% £409.76
My Account B 0 0 0.00% 20 0.00% £97.50
Order Confirmation 39,593 803 2.03% 202 25.16% £665.84
Product 1,776,982 48,996 2.76% 3,954 8.07% £18,401.89
search 710,936 7,421 1.04% 1,237 16.67% £5,752.55
Wish List 7,976 105 1.32% 8 7.62% £41.73

Totals 4,959,221 73,580 1.48 8,651 11.76 £37,512.84
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(e}

Page type names where product recommendations are present

o

Number of impressions for that page type

o

Number of clicks on product recommendations for that page type

o

Click-through rate (CTR) for product recommendations, which is shown as a percentage, calculated
by sum of dlicks divided by sum of impressions

o

[tems Bought shows the number of items purchased through product recommendations on that page
type

o Clickto Purchase (CTP) rate for product recommendations shows a percentage, calculated by sum of
purchased recommended products divided by sum of clicks

o Revenue generated from product recommendations on each page type.

Widgets tab

Thewidgets reporting pageis similar to the Page type report, but with finer detail for individual widgets,
because some pages may have more than one widget.

Recommendations Mail Triggers

Orders Site engagement Products Page types Widgets Server metrics Conversion ~ Search errors AB tests

T\maﬁngE:mMDnth 3 Months 24-10-2017 - 31-10-2017 *  Currency: GBP ¥ # Export CSV

Widget Report by Revenue

. ab_Basket bottom Popular : £2,523
. ab_Basket bottom Popular Mobile : £3,229
B ab_brand : £999
! ab_Customers also bought Brand B : £1,409
. ab_Home Bottom Best sellers Mobile : £1,058
B =b_Relsted Products £7,927
. ab_searchjsen : £2,294
B sb_searchisen Mobile : £1,614
. ab_You may also like Mobile : £2,410
! Basket bottom Pepular : £1,274
B Basket bottom Popular Mobile : £1,168
B related Procucts : £3,179

« Widget report by revenue. The pie chart presented to visitors shows which widgets are generating the most
revenue.

» Widget datatable. Shows similar information as Page Types, except based at the widget level. Click on a wid-
get nameto see the individual position performance details within a widget. You can organize the data by
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the following columns.

Widget Impressions ¢  Position # Clicks & CTR # Items Bought & CTP ¢ Revenue v
1 favourite 308 - 15 4.87% 1 6.67% £3.49
1 wishiist 2,705 - 33 1.22% 3 9.09% £7.77
1 2b_wishlist 5,669 = 80 1.41% 5 6.25% £33.96
3 orderjson Mobile 5912 - 88 1.49% 7 7.95% £36.80
1 myAccountjson Srecs B 4,850 - 59 1.22% 20 33.90% £97.50
1 Home Bottom New 92,021 - 705 0.77% 25 3.55% £133.88
1 categeryjson 322,022 - 359 0.11% 37 10.31% £151.69
1 ab_orderjson Mobile 13,563 - 230 1.70% 35 15.22% £158.29
3 myAccountjson 10,617 - 107 1.01% 47 43.93% £204.85
1 myAccountjson Mobile 13,303 - 159 1.20% 33 20.75% £204.91
3 orderjson 7,180 - 175 2.44% 73 41.71% £210.72
1 ab_orderjson 14,278 - 371 2.60% 87 23.45% £260.03
3 brand 13,923 - 230 1.65% 42 18.26% £312.75
1 ab_categoryjson 691,558 - 790 0.11% 96 12.15% £364.16
3 2b_Home Bottom New 203,472 S 1,429 0.70% 76 5.32% £403.33
e ik 151,824 = 097 0.66% 73 7.32% £452.04
1 You may also like 235,797 - 1,546 0.66% 106 6.86% £465.24

o

Widget

o Impressions
o Position
Clicks

CTR

[tems bought
CTP

o Revenue

o

(e}

o

o

Server Metrics tab

The Server Metricstab shows two graphs:
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o Number of product recommendations served per day

150,000
100,000
50000
0 T T
s S 1.4 7 ol o o il & &
& & & & & & & & & &
o

o Averagetime it takes to generate product recommendations and return them+to a site (that is after a track-
ing request is sent)

100ms
o W
Oms T T T T T T
& :§° 3’ " 3-" .5'\' v -:.%’ =
& & & & & & & & &
m =

Conversion tab

The Conversiontab shows the ranking of products based on their overall conversion and page views on a site. It
does not focus on product recommendations but can provide easily accessible, actionable insights based on
your wholesiteand all visitors and all orders.

© Episerver2019



Product recommendation reports | 33

Recommendations Mail Triggers

Products

Orders Site engagement Page types Widgets Server metrics Conversion ~ Search errors AB tests

Time range: m Month 3 Months 24-10-2017 - 31-10-2017 ~ Currency: GBP ¥ # Export CSV
() Update
High converting, high traffic High converting, low traffic Poor converting, high traffic Poor converting, low traffic
High converting, high traffic - Preserve them @) Howie these rmportal calclled?
iy Title o [7 P3G o Unitsbought ¢ SOTVESION ;.-fr ::;:T " o |
View
535403 g::‘”‘ Baeck BeeHeas i hoc 154 1,261 818.83% £3.68 £567.34
s3s216 = nid Fipacefie Cheag Hita 159 1,260 792.45% £3.51 £558.25
535402 SlimFast Snack Bar Choc Caramel 26g 291 2,119 728.18% £3.14 £913.78
534607 ShmEestimksheke Bl CRfetatte 148 948 640.54% £8.49 £1,255.83
370201 ;itf"“”'"e fast Seoapaliia o 168 696 414.29% £5.55 £932.31
370402 St et Coory 2tk RaNou 356 1,283 360.39% £5.00 £1,780.92
370500 Szl Fese RN [h 158 456 288,61% £5.40 £853.32

Conversion definitions

« High converting. Any productthatisin top |0 of the highest 1 0% of conversions

o Low converting. Any product thatis in the lowest | 0 of the lowest | 0% of conversions.

Traffic definitions

« Hightraffic. Any product that is in the top 30% of page views.
« Lowtraffic. Any product that is in the lower 40% of page views, and with the very lowest | 0% excluded.

Thefollowing list and image shows the various combination views of conversion data.

« High converting, high traffic. The best | 0 best converting products on the site from the top 30% of products
with most page views.

« High converting, low traffic. The best | 0 best converting products on the site from the 40% of products with
the least page views, excluding the 0% of products with the lowest number of page views.

« Low converting high traffic. The worst | 0 converting products on the site fromthe top 30% of products
with most page views.
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« Low converting, low traffic. The worst | 0 converting products on the site fromthe 40% of products with
theleast page views, excluding the 10% of products with the lowest number of page views is displayed.

High Worst 10 Best 10
converting converting
products from products from
30% most 30% of most
page views page views

Best 10
converting
products from
40% of least
page views

Traffic

Low Conversions Hien

Rank and trend view

The Conversion Rank andtrend view lets you generatea Top 5 report of products, categories or brands sold on

your site, based on a combination of criteria — best or worst performing by page views, revenue or conversion.

Thegenerated report shows data on the total page views, units bought, conversion, revenue per page view and

total revenue fromall sales on your wholesite.
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Recommendations Mail Triggers

Products

Orders  Site engagement Page types  Widgets  Server metrics  Conversion ¥  Search errors  AB tests

Time range: m Month 3 Months 24-10-2017 - 31-10-2017 * Currency: GBP ¥ Unique views/purchases: & Export CSV

Show best performing ¥ products ¥ by conversion v () Update

Rank and trend

4,000

2,000

conversion

. '
.3 o
& &

. 534514-SlimFast Milkshake Bottle Banana 325ml

. 535304-ShimFast Snack Bag SourCreamPretzel 23g

. 535404-ShimFast Snack Bar Nutty Nougat 25g

. 222900-Imperial Leather Funfair Nostalgia Shower 250ml

. 384828-Nicotine 2mg Lozenges 36s

Search errors tab

The Search Errorstab shows theterms used in a site search that returned no results.
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Recommendations Mail

Triggers

Orders Site engagement Products Page types Widgets Server metrics Conversion ~ Search errors AB tests

Time range: (g Month 3 Months 24-10-2017 - 31-10-2017 ¥ m
€) Update

Term [?] 4 Instances [7] ¢ Unigue visitors [7] =
*=* Empty Search Keywords **= 59,035 41,981
search 653 557
red technigue 336 284
glitter glue 329 298
roxXxsaurus 329 282
hydra genius 305 276
tan eraser 224 209
soap and glory 219 192
nyx 215 195
beauty blender 146 112
milani 137 128
loreal hydra genius 132 118

You can sort bythe following criteria:

e Thetermthatwas searched
e Thenumber of times a term was searched

e Thenumber of unique visitors who searched for a term

AB tests tab

The ABteststab shows theresults fromthe latest Perform A/Btest on a site, and past tests.
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Recommendations Mail Triggers

Orders Products

Site engagement Page types  Widgets  Server metrics  Conversion »  Search errors  AB tests

Test date range:  From: May 17, 2017 - Jun 1, 2017, v Control group: A v Currency: GBP ¥ m
Range: () Update
dn . -
2017-05-16 2017-05-31
Numbers Daily charts Uplift charts History
testA testB Var %

Sessions 1413998 1413793 -0.05 %
Unigue visitors 1342825 1343363 0.04 %
Revenue (GBP) 1,115,330.48 1,111,860.64 -0.35 %
Orders 51961 52366 0.74 %
Items 300372 305193 1.56 %
Conversion rate 3.87 % 3.90 % 0.73 %
Session conversion 3.67 % 3.70 % 0.92 %
Average order value (GBP) 21.46 21.23 -1.06 %
Revenue per visitor (GBP) 0.83 0.83 -0.28 %

You can do the following in the AB tests view.

« Filter the results to specific dates by selecting the date range from the range bar.

« Setthe control group.

Note: A/Btesting supports upto 5 groups so you can view A-to-E testing.

« Select a specificcurrencythat you wantto examine.

¢ Inthetableyou can viewand compare key metrics on the site between all test groups, such as:

Visitor sessions

o

o

Site revenue

o Conversion rate

o

Average order valuethrough average selling price and units per order

o Recommendation engagementand revenue
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Daily charts

The Daily Charts view shows graphs for revenue generated, average conversion rates, average order value,
average selling price, through to average number of units sold and number of sessions per day on the site.
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Uplift charts

The Uplift charts view shows graphs displaying the revenue, conversion and average order uplift value fora
chosen test group vs the control group for the selected date range (which is cumulative) and over the past 7

days
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Numbers  Daily charts  Uplift charts = History

Cumulative revenue uplift

—— 7-days
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History tab

The Historytab shows a list of product recommendation A/B tests conducted on thesite.

Recommendations Mail Triggers Promote

Widgets Server metrics Conversion ~ Search errors AB tests

Products

Orders Site engagement Page types

Test date range:  From: May 17, 2017 - Jun 1, 2017. E‘ Control group: A E| Currency: GBP |= # Export CSV

Range: ) Update
A A
2017-05-17 2017-06-01
Numbers Daily charts Uplift charts History
Test configuration
Date Test A % Test B %
from 17 May 2017 50 so

to 01 Jun 2017
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Episerver Digital Experience Cloud

The Episerver Digital Experience Cloud™ unifies digital content, commerce and marketing
in one platform, including omnichannel solutions for intelligent campaigns. The platform
uses artificial intelligence and behavioral analytics to deliver personalized experiences
everywhere. With our secure, reliable platform you can quickly increase engagement, rev-
enue and productivity, while getting the fastest time to value.

About Episerver

At Episerver, we believe digital transformation is a journey. We have been guiding customers for
more than 20 years in providing standout digital experiences. Today our network of 880 partners, in
30 countries, supports 8,000 customers and over 30,000 websites. Founded in 1994, Episerver has
offices in the US, UK, Sweden, Australia, Germany, Denmark, Finland, Norway, Poland, the Neth-
erlands, Spain, South Africa, Singapore, Vietnam and the UAE.

For more information, visit episerver.com.

www.episerver.com
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